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Adventure travel businesses                     2014 

North American businesses 
 
2014 Gross revenues change over 2013 
 
2015 revenue outlook 

+4% 

+20% 
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Adventure travel businesses                     2014 

Where is business coming from? 

36% grazers 

37% Adventurers 

48% enthusiasts 

24% of U.S. population. Novice and 1st time participants 
of adventure activities, eager to sample and move 
through their “bucket list.” accept moderate risk. 

20% of u.s. population. Intermediate, thrill-
seeking repeat participants in a favorite 
adventure activity. Accept moderate risk. 

8% of U.S. population. Advanced, skilled 
practitioners of a favorite adventure 
activity. Accept high risk. 
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Adventure travelers                           2014 

Most popular activities for u.s. adventure travelers 
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Adventure travel businesses                     2014 

Operations, 
27% 

Sales, 16% 

No Additions, 
20% 

Guides, 13% 

Office 
Admin, 13% 

Marketing, 7% 

Other, 3% Accounting, 
1% 

In what business 
areas did you add  
the most staff in 
2014? 
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Adventure travel businesses                     2014 

Content Creation and social media outreach:  18.7% 
Trade Events:   15.8% 

Online advertising and sponsored content:   13.2% 
Search Engine Optimization:   11.0% 

Email Campaigns:      9.1% 
Public relations:      8.1% 

Print Advertising:      6.9% 
Consumer events:      5.7% 

Direct mail:      5.5%   

2015 marketing budget details 
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Adventure travel businesses                     2014 

Primary factor influencing net profit 
projections positively 

12% 

8% 

9% 

9% 

10% 

14% 

Other

More Repeat Business

Decreased Overhead

New Business Lines Added

Access to New Markets

New Products (while controlling costs)
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Adventure travel businesses                     2014 

Primary factor influencing net profit 
projections negatively 

4% 

11% 

11% 

11% 

64% 

Less Repeat Business

Oil/Gas Prices

Increased Overhead

Currency Exchange

Fewer New Customers
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Attracting new clients 

Poll: outdoor enthusiasts 

38% never tried fly fishing 
But were interested 
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Attracting new clients 

Poll: outdoor enthusiasts 

38% never tried fly fishing 
But were interested 

• 35%  Household income of $100k - $200k 
• 58% were female 
• 18-76 years old 
• Average age: 38 
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Attracting new clients 

Poll: outdoor enthusiasts 

Why they never tried? 

• Never had the opportunity 
• Don’t know anyone who does it 
• Don’t know how 
• Don’t have the equipment 
• Don’t live near a location 



13 

Attracting new clients 

Poll: outdoor enthusiasts 

What would entice them? 

• Part of another experience 
• Chance to do it with friends/family 
• Lessons 
• Equipment to use/borrow 
• An invitation 
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                                     Endorsed partnership 


