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Social Media 

 
 



 
 

It’s about brand and engagement. 
 
 

 
 

*Advocacy 
 
 

 
 
 



 
Content!  

 “Brands can see higher percentages of sharing if they ask the following 
four questions of their content.” 
 
 
- Will sharing this content make my consumer look good? 
 
- Will this content evoke a positive emotion, such as happiness or 
excitement? 
 
- Is this content useful, or does it otherwise contain info that has a strong 
practical value? 
 
- Does this content tell a story in itself? 
 

 
Journal of Advertising Research 

 

http://www.journalofadvertisingresearch.com/content/55/4/458?utm_campaign=Newsletters&utm_source=hs_email&utm_medium=email&utm_content=25375050&_hsenc=p2ANqtz-9AAvzVSFhoZTpekyMZsumlpn1dAzZ7JR4zWLF-Hqkb3d_j8_1T4OfaaAMX7mNQbmmcVQBshzuEZkITrAmCSOotF_LNhA&_hsmi=25375052


 
Will sharing this content make my consumer look good? 

 
 



Will this content evoke a positive emotion, such as happiness or 
excitement? 



Is this content useful, or does it otherwise contain info that has 
a strong practical value? 



Does this content tell a story in itself? 



Instagram  

• Fastest growing 
social platform 

• 300 million users 



Instagram Engagement  



Instagram hashtags  



 Instagram traffic driving 

 Instagram traffic 



Instagram Posting Tips 

• Consistent rhythm 
 
• Goal of once a day 

 
• Comment on other feeds to expose brand and create 

relationships. 
 

• Create a hashtag and rally the troops. 
 

• Ask others if you can share their pics. 
 

• Watch what works and adjust. 
 

 



• 1.4 billion users 



Engagement 
       Follow others. Watch & share. 

 



Facebook Posting Tips 

• Consistent rhythm.  
 
• Aim to get into the practice of posting twice a day. 

 
• Schedule posts to save time.  
 
• Watch what works and adjust. 

 
• Content mix of photos & videos 
 

 



Kill em with content 

Facebook reduces reach of overly promotional posts.  

• Posts that solely push people to buy a product or install an app 
 
• Post that push people to enter promotions and sweepstakes with 

no real context 
 
• Posts that reuse the exact same content from ads.  
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Kill em with video content 

 
Facebook is giving more priority to video, especially when 
uploaded directly Facebook.  
 

• Think about ways of capturing 10-15 seconds of video.  
 

• For ideas check out how the Cabins at Lopstick are using video on 
their facebook page. https://www.facebook.com/Lopstick/videos  

 
 

https://www.facebook.com/Lopstick/videos
https://www.facebook.com/Lopstick/videos
https://www.facebook.com/Lopstick/videos


 
Use Call To Action buttons on videos to drive traffic. 

 

 
 



 
Boosted Posts 

 

• Very simple way to get your message in front of a targeted audience. 
 
• Audience can include your fans or one you create. 
 
• It doesn’t have to be too expensive. 
 

 



 
Boosted Post 

 



 Boosting Tips 

Boost proven content. Spend $$ on what you 
know is engaging. 
 
Boost content that is driving an action (email 
captures, giveaways, sign-ups etc.) 
 
Facebook 20% text-on-image rule. 



 Facebook & Instagram Ads 



 Facebook & Instagram Ads  
Hyper targeted. 
 
Opportunity to get more promotional. 
 
Goal oriented. 
 
Keep it simple. 
 
Content and creative are still key. 
 - video for engagement 
 - photos for clicks 
 
http://blog.hubspot.com/marketing/facebook-paid-ad-checklist  
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Helpful Links 
 
 
Facebook Marketing Help Site 
https://www.facebook.com/business/help/ 
 
Bitly link shortening and tracking 
Bitly.com  
 
Content Tips 
https://contently.com/strategist/  
 
Great “How-To” Tips and Social Strategies  
http://www.socialmediaexaminer.com/  
 
Content Marketing Tips 
http://www.copyblogger.com/blog/  
 
Huge Content Resources for You  
http://www.orvis.com/news/hunting   
 
How to Create an Instagram Account  
https://help.instagram.com/155940534568753 
 
How to link to an Instagram Account to a Facebook Page 
 https://help.instagram.com/356902681064399  
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Helpful #hashtags 

Category Count 

Pheasant 129,525 

Quail 123057 

Pheasants 31,026 

Pheasant Hunting 28,670 

Bird Hunting 28,565 

Bird Dogs 26,558 

Bird Dogs of Instagram 24,335 

Woodcock 12,338 

Pheasants Forever 12,037 

Wingshooting 7,670 

Ruffed Grouse 5546 

Ruffed Grouse Society 3,682 

Orvis Hunting 2,134 

Woodcock Hunting 1,268 

Georgia Quail 16 

Industry 

 
#mylifeoutdoors 
#orvis 
#orvishunting 
#orvisflyfishing 
#orvisdogs 
 
 

 
Orvis 
 
 


