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Why Social Media?  
 
It’s about community & engagement. 
 
 

-  Connect with your client/customer in a real way. 
 
-  Share your passion and knowledge. 
 
-  Share others’ passion and knowledge. 
  

 
This creates engagement, which creates loyalty & 

others promoting your business. 
 
 



Why Social Media?  
 
It’s about awareness & getting found. 
 
 

 
 

*Advocacy 
 
 



Getting Started 

-  You will need your own personal facebook account  
 
-  As a business you will need to create a facebook 
business ‘Page’ 
 
-  Here’s how.  

https://www.facebook.com/business/learn/set-up-facebook-page


Getting Started 

       Follow others in the industry and watch them.  
 



 
Content!  

 
 
 
Video, photo, stories, tips, advice, announcements 
 
Answer questions. 
 
Ask questions. 
 
Share others’ content. 
 
Be the resource. 



 
Content!  

 “Brands can see higher percentages of sharing if they ask the following 
four questions of their content.” 
 
 
- Will sharing this content make my consumer look good? 
 
- Will this content evoke a positive emotion, such as happiness or 
excitement? 
 
- Is this content useful, or does it otherwise contain info that has a strong 
practical value? 
 
- Does this content tell a story in itself? 



 
Will sharing this content make my consumer look good? 

 
 



Will this content evoke a positive emotion, such as happiness or 
excitement? 



Is this content useful, or does it otherwise contain info that has 
a strong practical value? 



Does this content tell a story in itself? 



Posting Tips 

• Consistent rhythm.  
 
• Aim to get into the practice of posting twice a day. 

 
• Schedule posts to save time.  
 
• Watch what works and adjust. 
 

 



Kill em with content 

Facebook is reducing reach of overly promotional posts.  

• Posts that solely push people to buy a product or install an app 
 
• Post that push people to enter promotions and sweepstakes with 

no real context 
 
• Posts that reuse the exact same content from ads.  
 

 

http://newsroom.fb.com/news/2014/11/news-feed-fyi-reducing-overly-promotional-page-posts-in-news-feed/   
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Kill em with video content 

 
Facebook is giving more priority to video, especially when 
uploaded directly Facebook.  
 

• Think about ways of capturing 10-15 seconds of video.  
 

• For ideas check out how the Cabins at Lopstick are using video on 
their facebook page. https://www.facebook.com/Lopstick/videos  

 
 

https://www.facebook.com/Lopstick/videos
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Boosted Posts 

 

• Very simple way to get your 
message in front of a targeted 
audience. 

 
• Audience can include your fans 

or one you create. 
 
• It doesn’t have to be too 

expensive. 
 

 



 
Boosted Post 

 



 Boosting Tips 

 
Boost proven content. Spend $$ on what you 
know is engaging. 
 
Think about your targeting. Make sure content is 
appropriate and fits your goal. 
 
Facebook 20% text-on-image rule. 



 Facebook Ads 
 
Hyper targeted. 
 
Opportunity to get more promotional. 
 
Goal oriented. 
 
Keep it simple. 
 
Content and creative are still key. 
 
http://blog.hubspot.com/marketing/facebook-paid-ad-checklist  
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 Insights 



Insights 

 
What content is working. 
 
When your audience is online. 
 
What promoted content is working. 
 
Drive decisions on content and posting. 
 
 
 
 



Helpful Links 

Facebook Marketing Help Site 
https://www.facebook.com/business/help/ 
 
Content Tips 
https://contently.com/strategist/  
 
Great “How-To” Tips and Social Strategies  
http://www.socialmediaexaminer.com/  
 
Content Marketing Tips 
http://www.copyblogger.com/blog/  
 
Huge Resources Content Resources for You!  
http://www.orvis.com/news/fly-fishing/  
http://howtoflyfish.orvis.com/   
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Questions? 


