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Why Social Media?  
 
It’s about community & engagement. 
 
 -  Connect with your client/customer in a real way. 

 
-  Share your passion and knowledge. 
 
-  Share others’ passion and knowledge.  

 
This creates engagement, which creates loyalty & 

others promoting your business. 
 
 



Why Social Media? 
 
Content and conversation gets you found.  
 
 

 
 

*Advocacy 
 
 



Via Digital Insights (2014) 

1 billion+ users. Can target people 
for little $$ (photos, links, video) 

Fast growing. Young. (photos & video)  

2nd largest Search Engine.  Video = 70% 
of consumer internet traffic by 2017 

Content hub to pull in traffic 

http://blog.digitalinsights.in/social-media-users-2014-stats-numbers/05205287.html


Facebook.com/orvisflyfishing 

-  170K fans/followers 
 
-  All blog posts, photos, 
videos, links & more 
 
-  Leverage our 170K 
fans. 



Instagram.com/orvis      (@orvis) 

- 63K followers 
 

-  Leverage our 63K followers.  



Twitter.com/OrvisFlyFishing    (@orvisflyfishing) 

- 40K followers 
-  Leverage our 40K followers.  



 
Start Slow  

 

 
Choose one or two networks.  
 
 
 
 



 
Content!  

 “Brands can see higher percentages of sharing if they ask the following 
four questions of their content.” 
 
 
- Will sharing this content make my consumer look good? 
 
- Will this content evoke a positive emotion, such as happiness or 
excitement? 
 
- Is this content useful, or does it otherwise contain info that has a strong 
practical value? 
 
- Does this content tell a story in itself? 
 

 
Journal of Advertising Research 

 

http://www.journalofadvertisingresearch.com/content/55/4/458?utm_campaign=Newsletters&utm_source=hs_email&utm_medium=email&utm_content=25375050&_hsenc=p2ANqtz-9AAvzVSFhoZTpekyMZsumlpn1dAzZ7JR4zWLF-Hqkb3d_j8_1T4OfaaAMX7mNQbmmcVQBshzuEZkITrAmCSOotF_LNhA&_hsmi=25375052


 Follow Others 

 
Partners, brands, those creating great content. 
 
Watch what they do and model.  
 
Share their content. 



Orvis News Fly Fishing Blog: 
Broadcasting Your Brand 

Who doesn’t want FREE publicity? 

 

                        Phil Monahan, editor 



New Slide of WP site 



 

 A brand-builder and traffic-driver for Orvis and for your business. 







 



 



 



  



 



 



 

Very Simple! 

 

All you do is email your content (story  

and/or photos) to Phil, and he does the rest. 

 

For videos, upload them to YouTube or vimeo and 

just send Phil the link. 

 

That’s it. No technical expertise required. 

 

You can do it from your smartphone. 

 

 
 



 

If you have a blog, send posts to Phil, and 

he can reuse them on the Orvis News. 

 

Same goes for Facebook posts. 

 

We will take your content and broadcast it 

to our large audience. . .for FREE 
 







Learning Center 

• Over five hours of video lessons 

• Animated knots 

• Searchable podcasts 

• Links to Orvis Adventures 

• 25,000 sessions per week 



Learning Center Videos 

• You can embed any of the video 

lessons on your web site 

• You don’t need our permission  

• We own the rights 

• Each video has an embed code that 

you copy and paste into your site 

• Most are short and easily digestible 

 



Podcasts 

• Can download from iTunes, Orvis 

website, Learning Center, and 

Orvis app 

• 5-Star rating from iTunes 

• Also gets a boost  from Midcurrent 

each episode 

 



Podcasts 

• About 40,000 people download 

these to their personal devices each 

week 

• Beginning a series of interviews 

with endorsed guides on their local 

fisheries 

• Guides who have been guests in 

the past report up to a half dozen 

bookings directly related to the 

podcast 



Fishing Reports 

 

• Other than individual fly shops in 

their areas, the most reliable 

fishing reports on the internet 

• In August of 2014, we had 72,997 

sessions via mobile and 122,903 

sessions directly to the web site 



Fishing reports 

• Nearly always in the top 10 in 

Google natural search, often in the 

top 3. 



Fishing Reports 

• Honest description of conditions 

• Reports are updated weekly or 

else… 

• Endorsed operations that fish the 

river always have a link back to 

their listing 

• Some operations say this listing is 

more valuable than the Orvis 

catalog 

• Only one reporter per river 

• If your operation is on a river that 

we do not have, we are always 

delighted to add new rivers 
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