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The Plan 
 
 
 -  Why Social and where it lives in the funnel. 
 
 -  Orvis social channels and how you can leverage. 
 
-  Content trends we’re seeing on our channels. 
 
-  More Orvis content that you can use. 



Why Social Media & Content Marketing? 
 
It’s word of mouth and it’s your brand.  
 
 

 
 

*Advocacy 
 
 



1 billion+ users. Can target people 
for little $$ (photos, links, video) 

Fast growing. Younger. Big fly fishing 
community (photos & video)  

2nd largest Search Engine.   
Video = 70% of consumer internet traffic. 

Content hub to pull in traffic 



Facebook.com/orvisflyfishing 

-  217K fans 
 
-  All blog posts, photos, 
videos, links & more 
 
 



Instagram (@OrvisFlyFishing & @Orvis)  

 
 
@OrvisFlyFishing - 32k followers 
 
@Orvis - 118k followers 
 



YouTube (youtube.com/orvis) 

 
30k Subscribers 
 
 



Twitter.com/OrvisFlyFishing    (@orvisflyfishing) 

50K followers 



 
Just Jumping In? 

  
Choose one or two networks.  
 
 
 
 

 
- Follow/like others. 
- Watch what they do and model.  
- Share their content. 
- Make connections. 
 



 
Orvis News Fly Fishing Blog  

 



 
Some Blog Statistics 

  
 
 
 
 
 

- Most-visited non-commerce section 
on Orvis.com 
 

- 2.5M visits in 2016. (1.6M unique) 
 

- Domain Authority 70/100 
 

- All posts are shared on Facebook & 
Twitter 



 
 
 
 
 
 

Simple as a photo  
 
 

 
Contributing to the Blog 

 



 
Contributing to the Blog 

  
 
 
 
 
 

Video 
 
 



 
Contributing to the Blog 

  
 
 
 
 
 

Tips/Advice 
 
 



 
Contributing to the Blog 

  
 
 
 
 
 

Stories 
 
 



 
Contributing to new Guide to Adventure 

 
 
 
 
 
 

 
 
 

 
- SEO  
 
- Your brand authority 
 
- Link back to your site 
  
 
 



 
Content!  

 
“Brands can see higher percentages of sharing if they ask the following 
four questions of their content.” 
 
 
- Will sharing this content make my consumer look good? 
 
- Will this content evoke a positive emotion, such as happiness or 
excitement? 
 
- Is this content useful, or does it otherwise contain info that has a strong 
practical value? 
 
- Does this content tell a story in itself? 
 

 
Journal of Advertising Research 

 

http://www.journalofadvertisingresearch.com/content/55/4/458?utm_campaign=Newsletters&utm_source=hs_email&utm_medium=email&utm_content=25375050&_hsenc=p2ANqtz-9AAvzVSFhoZTpekyMZsumlpn1dAzZ7JR4zWLF-Hqkb3d_j8_1T4OfaaAMX7mNQbmmcVQBshzuEZkITrAmCSOotF_LNhA&_hsmi=25375052


 
What We’re Seeing on Orvis Blog 

 
 
 
 
 
 

 
Tips & Advice = Winning 
 

 
Most Engaging post Q1 
 



 
What We’re Seeing on Orvis Blog 

 
 
 
 
 
 

 
Tips & Advice = SEO 
 

 
SEO  
- 8th most visited post in 2016 
- 4th most visited in Q1 
 



 
What We’re Seeing on Facebook 

 
 
 
 
 
 

 
Native Video & Photos  
 
• 800 shares 
• 128k organic reach 
 

 
Authority Blog Posts 
 
• 2.5K shares 
 
 



 
What We’re Seeing on Instagram 

 
 
 
 
 
 

 
 
Fly fishers in their natural habitat  
Short video clips  
Underwater  imagery 
  
 
 

 
 
 



 
What We’re Seeing on Instagram 

 
 
 
 
 
 

 
Dogs! 
 
 



 
What We’re Seeing on Instagram 

 
 
 
 
 
 

 
 
Instagram Stories 
 
 
Behind the scenes. 
 
Can add pics/clips  throughout 
the day. 
 
Doesn’t show up on feed. 
 
Very Engaging. 
 
 
 
  
 
 

 
 
 



 
How do I contribute? 

 
 
 
 
 
 

 
 
 

 
 
Email text & pics to Phil Monahan 
monahanp@orvis.com 
 
If including video, include links to it 
from YouTube or Vimeo.   
  
 
 

mailto:monahanp@orvis.com


 
What’s Ours Is Yours. 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
Over 5 hrs of video lessons. 
 
Animated knots 
 
Podcasts 
 
Links to Orvis Adventures 
 
1M visits in 2016 
 
 
http://howtoflyfish.orvis.com/  
  
 
 

 
 
Orvis Learning Center  
 
 

http://howtoflyfish.orvis.com/
http://howtoflyfish.orvis.com/


 
What’s Ours Is Yours. 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
All videos can be embedded on your 
site. 
 
No permission required. 
 
Orvis owns the rights. 
 
Short, digestible video content. 
 
(True of our YouTube channel as well) 
 
 
http://howtoflyfish.orvis.com/  
  
 
 

 
 
Orvis Learning Center Videos  
 
 

http://howtoflyfish.orvis.com/
http://howtoflyfish.orvis.com/


 
What’s Ours Is Yours. 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
Downloadable from iTunes, Orvis site, 
Learning Center.  
 
Shareable content for social media 
feeds. 
 
Podcasts get a boost from Midcurrent. 
 
Approx. 40k downloads a week. 
 
Contact Tom for guest opportunities.  
rosenbauert@orvis.com   
 
 
 
  
 
 

 
 
Podcasts 
 
 
 
 

mailto:rosenbauert@orvis.com


 
What’s Ours Is Yours. 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
1.5M visits in 2016. 
 
Other than individual fly shops in their 
areas, most reliable reports on the 
internet. 
 
 
 
 
  
 
 

 
Fishing Reports 
 
 



 
What’s Ours Is Yours. 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
Honest descriptions of conditions. 
 
Reports are update weekly or 
else… 
 
Endorsed operations have links 
back to site. 
 
One reporter per river. 
 
If your operation is on a river that 
we do not have, always excited to 
add new rivers. 
 
 
 
 
  
 
 

 
Fishing Reports 
 
 



 
 
 
 
 
 

 
 
 

Thanks! 
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