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At the core of our brand identity:  
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Brand Innovation – Simplify and Focus 

1968 

2016 
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 Simplify and Focus  
 

• How are we telling this story?   

 

• How are we building brand equity? 

1992 
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 Simplify and Focus  
 

• Great products developed, tested, 

and presented in an intentional way. 
 

• Authenticity and credibility are 

critical. 

2016 



 

 

State of the Company 

 

 



 

 

State of the Company 

 

 

Significant changes over the last 3 years 

have allowed us to assemble a specialized team. 

 

Bill McLaughlin - President 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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Simon Perkins – Director of Brand Marketing 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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Reid Bryant – Wingshooting Services Manager 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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Greg Carpiniello – Gun Room Manager 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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Charley Perkins - 

Manager, Wingshooting Merchandise 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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Scott McEnaney 

Senior Manager of Orvis Adventures 

Personnel & Role Changes 
Reinvesting in Orvis Wingshooting Business 
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What Does the Future Hold?  

Why is the ELOG Partnership of Value? 
 

 Continual Improvement 
It is our goal to continually reassess alongside our partners, using shared input to 

make certain that our products and services continually improve. 
 

 Better Experience for the Consumer 
Our eye is always on the consumer.  From an ELOG standpoint, we as partners 

must provide the consumer with the most navigable and personalized experience.  

We do the hard work for them. 
 

 Best Practices 
We must share the relationship, keeping close ties with our partners to establish and 

communicate industry best practices. 
 

 Promotion of Product 
We must continue to make great product, so that you, as core users and authentic 

salespeople, continue to promote it. 



 

 

Leigh H. Perkins – Chairman 
Trout Unlimited – National Board Chair 

Ruffed Grouse Society - Co-founder 

Tall Timbers, 10 years Vice Chair 

Nature Conservancy National Board 

National Fish & Wildlife Board 

 

Dave Perkins–Executive Vice Chairman 
Trout Unlimited 

Ruffed Grouse Society 

Chair - Tall Timbers 

Chair – Theodore Roosevelt Conservation Partnership 

National Fish & Wildlife Foundation 

 
Nancy Mackinnon – (Dave’s Wife) 
Trout Unlimited Natl. Board 

RARE Belize 

ID/Patagonia 

28 years Nature Conservancy employee 
 

Perk Perkins – CEO 
Chair - Montana Nature Conservancy Board 

Chair - World Wildlife National Council 

Greater Yellowstone Coalition Board 

Clark Fork Coalition Board 

National Council - Land Trust Alliance 

Trout Unlimited - National Board 

 

Laurie Andrews - (Perk's Wife) 
10 years Nature Conservancy employee 

10 years Exec. Director-Jackson Hole Land Trust  

Board of Directors - Land Trust Alliance 

 

Simon Perkins–Director of Brand Marketing 
Trout Unlimited 

Headwaters Youth Program Board 

Charley Perkins, Manager, Wingshooting Merchandise 
Trout Unlimited 

Headwaters Youth Program Board 

A Legacy of Conservation 



 

 

2016  Conservation  Projects 



 

 

Thank you! 


